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What is the ABM Tool?

An add-on utility in the Omeda portal which
creates an enhanced, location-based (or
“unitized”) view of your data.

Allows you to focus audience targeting and

marketing to a smaller number of people at a
specific location.

Shows you how many customers are associated
with an individual location or “unit.”
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The ABM Tool is in the section of the Omeda portal
(once access to the tool is enabled).
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ABM Type Demographics Help

Thizs optional section is for dictating which Demographics will be unitized and how they will chosen from the members
of the ABM.

Demaographic - The Demographic to be unitized.

ABM Type Demographics

ggregation Type - This is used to determine how Demographics will be chosen for the ABW from itz Members.
The zame Demographic cannot be used multiple times.

Setup (Optional)
+« Preassigned - Rarely used. Leaves the ABM's Demographics in their current state. Mo aggregation is P p
performed at all.

Concensus - Uszed mostly for Single Response or Yes/No Demographics. Thiz methed finds the most

common value for the chosen Demographic among the Members and uses that value as the ABM's

Demographic Value. Ties are broken by picking cne of them. N

Cenzus - Used mosthly for Multi-Responze Demographics. This picks each occurrence of a value for the YO u h ave th e O ptl O n to C re ate
chosen Demographic from among the Members and uses those values as the ABM's Demographic

Values. a S p a rt

From Keyman - Onhy functional if this ABM Type uses Keyman Rules. The ABM's Demographic

N of this ABM type setup.

Choose Only Yes - This iz a special variant of Conzensus

only provide a ABM Demographic Value if a Yes iz found i

no value for that ABM Demographic.

Copy Count - Used exclusively for Whole Number Demographics. The provided Demographic is where
the value will be stored. This calculates the Copy Count for the members in the group and then stores
that value in the ABN Demographic.

Class Priority - This iz an optional field. When Consensus, Census, or a similar variant are used, if this will
¥
prioritize answers baszed on class. This iz a comma separated list of the numerical representations of the

5
Subscription Classes. Most desired class is on the left, least desired on the right.

Example: 1,3,2,20,25 would prioritize (1} Active Qualified as the higest priority and (25} KillRefunds as the lowest
priority.

This is not available for "From Keyman™ ag




Keyman Rules Help

efting up K
iority ord

Keyman Rules Setup

(Optional)

and are so
ny of the rule:

yman is "turned on” by creating at least one Keyman Rulg in this

Priority - These are the controls to move rules around modify the priority.

You have the option to
at a location.

Rule # - A quick reference of where the rule is in the priority.

Field - This is the starting point for determining the rule.

As an optional ABM Tool criteria,
you can assign additional
"unitized” demographics to
customers at a location based on
the demo responses of the
"keyman.”

Demographic - The actual Demaographic that will be used in the rule.

e a list of Demographic Values

Remove - Rem <eyman Rule fraom this ABM Type. is requried to make these
changes.




& Audience Builder
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Once the ABM tool is activated,
yoOu can use to:

Expand All dd Group MNew Open
Unit_Location information
. - roup: Contact Rules Group Unit Total: 0 Group Customer Total: 0
Alternate Unit Id P P

* Query & output your enhanced,

SIC Code Net Selected 0
Company Name

Ocat|on-based (un|t|zed) data. Street 1 Copy Count Select

Street 2

City

* Run demographic reports on

Postal Code

Unitized demographics.

Industry

» See more granular ABM data on
individual customers via R U

Audience Search or the ABM
search tool.



ABM Campaigns

ldentify the number of unique locations in your audience (based on
type of business, for example).

Unit Relationship = Keyman, then layer in additional demographics.

Group: 1 == Contact Rules ¢

ACME Company And Address -

Industry = Software Development

Chicago

Unit Relationship =

How many software development company locations do you
serve in Chicago?



Fill in Demographic Gaps (1 of 2

ABM Type Demographics Help

This optional section is for dictating which Demographics will be unitized and how they will chosen from the members of the ABR.

Fi | | i n th e d e m O g ra p h iC g a ps Demographic - The Demographic to be unitized.
O n i n d iV i d u a | C u Sto m e rs J ba Se d O n Aggregation Type - This is used to determine how Demographics will be chosen for the ABM from its Members. The same

. Demographic cannot be used multiple times.
U n It d el I l OS . * Preassigned - Rarely used. Lea

Concensus - Used mosthy
chosen Demographic among the Members
one of them.

Create unitized demographics A
based on keyman demos, consensus amans.
(most common demo value in unit),
product class priority, etc.

Class Priority - This is .
is i3 & comma separated list of the numerical representations of the Subscription C
left, least desired on the right.

Example: 1,3,2,20,25 would prioritize (1) Active Clualified as the higest priority and (25) KillkEefunds as the lowest priority.

This is not available for "From keyman" aggregated demographics.




Fill in Demographic Gaps (2 of 2)

- ABM Type Demographics {Optional)

[Help for this Section)

Demographic Aggregation Type

Technology Yertical Tap 50 + From Keyman

Add a Demographic

-/ Keyman Rules (Optional)

[Help for this Section)

Priority Rule # Field Demographic

I 1 . -
- Cemographic TinyTech Tap 50 Rank {Sing v

riority Rule #  Field Demographic

P
4 I 7 . i _ .
. v Demographic TinyTech Tap 50 Rank (Sing v

riority Rule #  Field Demographic

Cemographic TinyTech Top 50 Rank {Sing v

Add Keyman Rule

* Prioritizing: demo values: If they have a 1 but not a 2, they will be
selected as keyman, if not a 2 then a 3, etc.

Set a rule to assign a unit
member as the keyman if they have a
Top 50 demo value of 1, and prioritize
the demo values.* Then select that
Top 50 demographic to be unitized
and taken from the keyman so all
members of a unit will have the Top
50 unitized demo from the keyman of
their unit.

In select customers
with a Top 50 ranking based on their
unlt demo B3 unit Demographics

© [Unitized] TinyTech Top 50 Rank

v
v I}
v




GCet Insights & Segment (1 of 2)

ABM Overview ABM Types Membership Search Upload Custom Units Run Assignment
4

/ UPLOAD CUSTOM UNITS

Gain insights on engagement
and be able to segment by a select e e
||St Of COmpaﬂleS/lOcathﬂS. ABM Type: Select an AEM Type w

Choose File Mo file chosen Download File Template
Select File To Upload: Choose File | Mo file chosen F

Overwrite existing

Create custom units on your oven
Omeda database by uploading
selected companies/addresses in the | _
- -UF—)I?E::- U_:;t;:l?m::?rshlps
ABM Tool. e o secten

ABM Type: Select an AEM Type v

Select File To Upload: | Choose File | Mo file chosen Download File Template




ABM Tool Use Case 4. Get Insights & Segment (2 of 2)

Layer in Lead Scoring
or Data Science to see

Assign custom ABM

IDs or a pre-assigned Please Note: Creating custom units

demographic to

identify these units in

Audience Builder:

Alternate Unit Id

5 Matches Found
123451 (1)

engagement:

Lead Scoring

ACme web site visits

O Score Description | Acme moste v

Data Science

Email Engagement
Email Frequency Score:

Email Recency Score:

Email Momentum Score:

|
|
Email Intensity Score:
|
|

Email Cluster:

Select All

(] At Risk

Consistently engaged with high fraquel
Recently engaged with high momentur
[ Unscored User

from an external file will not create
new customers in your Omeda
database - it will just match to and
group existing customers.

Forexample, say you upload a list

of VIP companies you want to be
able to easily track, segment and
target from your Omeda database.
As new customers come on to your
database, they will automatically
be added to the custom units if
they match by the company or
location criteria.




Will having many customer records
with blank company names in our
database impact unitization?

- ABM Aggregation Setup

(Help for this Section)

ABM Type's Product:
{Qptional)

ABM Type Methodology:\ Company a

You can select to exclude records

: c Match S
with blank company names from the Max Score: 92 (Defaul
ABM aggregatlon We’d alSO Exclude addresseswithp

Blank Company Names:  S_)

recommend cleaning up ana
standardizing company and address
data as much as possible betfore
running the ABM Tool.
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Common Questions

O: It we merge multiple units
to clean up duplicates, which

9 unit's data will be retained?

A It units are merged, the
oldest unit will be the winner.
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- ABM Aggregation Setup

(Help for this Section)

Ca ﬂ We U Se th e A B M TO O | ABM Type's Product; Erand B Magazine v
. {Qptional)
to Create u n Its fo r O u r ABM Type Methodology: Company and Address v
au d |ted un |t|Zed b ran d S? Company Match 92 (Default) v Address Match 99 (Default)

Max Score; Max Score;

Exclude addresses withD

Blank Company Names:

YeS, you can Set the ABM ~| ABM Type Demographics (Optional)
Aggregation to run by R R
product and select the e Agregation ype R ——
reported unitized demos. [UE_Design imohemen ~ B rrom Keymr

Demeographic Aggregation Type Class Prierity (opticnal)

Acme Business (Single} - 50 v From Keyman
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Thank you!

VISIT OMEDA.COM FOR MORE

@ omeda



	Slide 1
	Slide 2: Your Hosts
	Slide 3: What is the ABM Tool?
	Slide 4: Where is the ABM Tool?
	Slide 5: ABM Overview Page
	Slide 6: New ABM Type Setup
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15: Common Questions
	Slide 16: Common Questions
	Slide 17: Common Questions
	Slide 18

