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The Goal
Win-back former paid subscribers who are 6-24 months post expire 
through an Odyssey Voyage with multiple touchpoints including:

• Email
• Direct Mail
• Telemarketing
• On Site Personalizations
• Social Media Campaigns (Facebook)



The Strategy
Through an extended Odyssey voyage, expired subscribers receive special offers based on 
how many months they have been expired.

• 6 months – 10% off
• 7 months – 10% off
• 8 months  - 10% off
• 12 months – 20% off
• 18 months – 25% off
• 24 months – 30% off



The Details
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Results



ACHR has sent to 6, 7 and 
8 month groups to date 

for a total of 395 
conversions.

509 conversions came 
from the telemarketing 

campaigns.

AR has sent to 6 & 7 
month groups to date for 

a total of 388 
conversions.

Revising ACHR & AR 
voyages in Q4 with 

updated pricing.



Next Steps
BNP will be evaluating the performance of each effort at the 12 month mark for ACHR and AR.

BNP will also be launching the voyage for ENR’s win-back campaign in Q4.

• Removing paid channels from months 6-8
• Focusing on digital efforts for month 6-8 to minimize expenses



Questions?


