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The Goal

Differentiated Insights
• Unearth the most meaningful insights on NL readership in 

company history
• Go beyond full list or clicker group level data only

Drive Better Decision Making for Editorial & Sales
• Provide Content team with precision lens into readership 

composition
• Arm Sales team with firmographic and behavioral information 

on audiences



Methodology

Article consumption by editor and topic

Quarterly custom reports combine data 
from Google Analytics, CDP, and Olytics



Methodology

Engagement & Planning
• Double digit YoY growth in unique monthly email readership
• Editorial now using performance data in content development
• Audience tailoring acquisition toward revealed gaps

Sales
• Multiple digital campaigns sold off of these insights
• Enriched media kits
• A pathway to quoting engagement and job function vs. contact volume

“I have been asking for this kind of information for as long as I can remember.” - SVP Audience



How it Works in 
Omeda When an email address is processed to the Omeda 

database, a hashed email is created and stored on that 
customer record.

Hashed emails can be added to web strings in Email 
Builder defaults and automatically tagged on links to 
your sites in email content.

When customers click on links to your sites from an 
email, their hashed email is carried over and can be 
picked up by Google Analytics.



Default Web Strings in Email 
Builder
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Connecting Omeda and GA 
Data 

Leverage Omeda APIs
• Call the Customer Lookup by Hashed Email Address to return the customer ID

THEN
• Call the Customer Comprehensive Lookup by Customer ID to retrieve contact 
information, demographics, subscriptions, behaviors, external IDs, products, 
promo codes or acquisition dates.
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