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Webinar: 25 Omeda 

CDP Power Plays

Use your CDP data to grow and 

engage your audience
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Your Host

Nicole Backaus 

Director of Client Success

Omeda
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Overview • Grow

• Engage

• Monetize
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Grow
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Renewal Reminder
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Retarget Cart Abandons

Target people with a follow-up

email campaign and onsite modal for 

those who visited the subscription form 

but did not complete it.

RESULTS?

13.4% Conversion Rate
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On-site modal to promote 

events when registration 

opens

Target known vs. 

unknown visitors with 

different messages

Event Registration
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Soft Gate for High Traffic 

Content

Engage & retain unknown 

visitors by keeping highly-

trafficked pages open

Modal can be closed by 
the visitor

Less information 

requested to encourage 

submissions
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Hard Gate for Premium Content

Gating exclusive content targeting anonymous visitors. 

Quick form to gain access to 

whitepaper library. 
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Free Trial 

This client created a hard 

paywall, which restricted digital 

content to paid subscribers. 

They offered 30 days of 

unlimited access to new visitors 
before prompting them to pay.

RESULTS?

64.7% Conversion 

Rate
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Digital Edition Gate

Requires Active Magazine 

Subscription to access digital 

edition archives

Over 5.6% magazine 
subscription conversion for 

this brand

Over 14K new subscriptions 

across all brands for this 
client
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Welcome Wall

Soft gate for 

all anonymous 

visitors

Two forms to 

retain information 

in case of 

abandonment

Dynamic field 

insertion 

depending on 

what data was 

previously 

recorded
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Targeted Offers Based on 

Content Read

This client targeted visitors who 

have viewed legal content on site 

but are not subscribers to the 

legal newsletter.

RESULTS?

64.7% Click Through

34.2% Conversion
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Engage
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Content Recommendations - Modals

Recommend links to page visitors based on cohorts created using collaborative or tag-based filtering. 

Add sponsored links or special promotions within recommendations.
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Content Recommendations - Inline

Looks more native to the website. 

Can embed links to promote your 

own or sponsored content.

Over 332K impressions in first 9 

months.
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Welcome/Welcome Back Message
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Contests/Awards
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Polls & Quizzes
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Progressive Profiling

Pop-up 1 Pop-up 2
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Customer Surveys & Feedback
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Re-engagement
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Create Engagement Scores

Engagement clusters based 

on amount and timing of 

web and email activity

Identify at risk, consistently 

engaged and recently 

engaged

Data Science Target Use Cases

Target recently engaged 

users with a special offer 

based on content viewed

Identify at-risk users to try to 

win them back or limit email 

received
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Connect to Ad Platforms

Target audience in social 

and ad platforms with 

product offerings based on 

content browsed on the 

website.

Goal
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Monetize
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Sponsored Meters
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Monetize Personalizations

Display advertiser messages 

via modals on your websites as 

premium placement

Choose display frequency and 
targeted segment

Price point varied based on 

average website impressions



28omeda.com

Native Advertising Placement
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Cross-Sell/Upsell Offer
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Onsite targeting

Own the Topic

Sponsored email
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Paywall

Monetize your content

Allow visitors to read a set 

number of articles before they 

must pay or require a paid 

subscription to access any 

content
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Content Channel Campaigns

Content channels are an 

exclusive, competitor-free 

contextual targeting opportunity 

that positions the sponsor as a 

leading authority on a selected 

topic alongside the client’s 

topically relevant content.



Thank you.

Watch previously-recorded 

webinars and sign up for 

upcoming webinars in the 

Resource section at 

Omeda.com.

https://www.omeda.com/resources/webinars/

	Slide 1: Webinar: 25 Omeda CDP Power Plays
	Slide 2: Your Host
	Slide 3: Overview
	Slide 4: Grow
	Slide 5: Renewal Reminder
	Slide 6: Retarget Cart Abandons
	Slide 7
	Slide 8: Soft Gate for High Traffic Content
	Slide 9: Hard Gate for Premium Content
	Slide 10: Free Trial 
	Slide 11: Digital Edition Gate
	Slide 12: Welcome Wall
	Slide 13: Targeted Offers Based on Content Read
	Slide 14: Engage
	Slide 15: Content Recommendations - Modals
	Slide 16: Content Recommendations - Inline
	Slide 17: Welcome/Welcome Back Message
	Slide 18: Contests/Awards
	Slide 19: Polls & Quizzes
	Slide 20: Progressive Profiling
	Slide 21: Customer Surveys & Feedback
	Slide 22: Re-engagement
	Slide 23: Create Engagement Scores
	Slide 24: Connect to Ad Platforms
	Slide 25: Monetize
	Slide 26: Sponsored Meters
	Slide 27: Monetize Personalizations
	Slide 28: Native Advertising Placement
	Slide 29: Cross-Sell/Upsell Offer
	Slide 30: Own the Topic
	Slide 31: Paywall
	Slide 32: Content Channel Campaigns
	Slide 33: Thank you.

