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Webinar: 25 Omeda
CDP Power Plays

Use your CDP data to grow and
engage your audience
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Your Host

Nicole Backaus
Director of Client Success
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Overview . Grow
* Engage
* Monetize
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Hey, it's Frank! ‘!

Frank Lessiter ) B
' Editor, No-Till Farmer It's Time to Renew!
)
Don't miss out on being a part of our PAWESOME community
Erank of dog lovers! In each issue, we share dog care and training
Did you know your No-Till tips, fun puppy facts and the top products. Click the button

Farmer subscription expires below to renew your subscription!
soon?

Your subscription to
the Sos/and

SweetenerReportis

about to end.
Don't miss out! Take advantage of a special 3
FREE BONUS OFFER and
money-saving renewal rates

when you renew online now.

Bonus #1 - FREE Digital VIP

access to No-TillFarmer.com Subscription Renewal Notice
Bonus #2 - Cover Crop

Strategies Special Report ' , It's time - keep your free issues coming!
Bonus #3 - Going After

Bigger Profits with Organic
No-Till Special Report RENEW TODAY!

RENEW NOW ==
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Target people with a follow-up

email campaign and onsite modal for

Architectural . i
Record those who visited the subscription form

NEWS PROJCTS HOUSES OPINION PRODUCTS EXCLUSIVES CONTINUINGED EVENTS CONNECT MAGAZINE  SUBMIT but dld not co mplete It

ARCHITECTURAL RECORD WEBINAR

Giving Elevators
RESULTS?

A LU/ELECTIVE: 0.11CC CEU

tural inpro

Oops! You didn’t
complete

\\ your membership 13.4% Conversion Rate




Registration is Open for Paw Expo 2023!

We want to thank you for being a part of our PAWESOME
community of dog lovers with a special offer for Paw Expo
20231 As a past attendee, you will save 20% when you
register using the code PUPPY23.

(©) omeda

On-site modal to promote
events when registration

opens
Target known vs.

unknown visitors with

different messages

omeda.com



Soft Gate for High Traffic
Content

Engage & retain unknown
Thank you for your interest. Please visitors by keeping highly-

register to access our content. trafficked pages open

* First Name

Modal can be closed by
the visitor

Less information

requested to encourage
submissions

@ Omedd omeda.com




Thank you so much for your interest in our
content. Please register to access this
complimentary archived content. By
registering, you will receive our newsletter
which can be opted out of at any time

loyed by a medical provider

=T

Already Registered? Click here to confirm

Gating exclusive content targeting anonymous visitors.

Quick form to gain access to
whitepaper library.

D BoatingIndustry e
Please complete the form below in order to
access our full whitepaper library

E-mail Address *

Last Name *

Country *

Select One

Submit |

Already have access? Click here to confirm.




Free Trial

PRWeek Yo' NeED ABOUT PR & COMMS. This client created a hard
START MY SUBSCRIPTION NOW - CANCEL ANY TIME" paywa”, which restricted dlgltal
IR content to paid subscribers.
o o st e S They offered 30 days of
unlimited access to new visitors

before prompting them to pay.

RESULTS?

ze PRWeek 10
nth/annu

64.7% Conversion
Rate

@ Omedd omeda.com




Digital Edition Gate

Requires Active Magazine
Subscription to access digital
edition archives

Digital Editions can only be accessed by
Progressive Grocer subscribers.

Effortlessly subscribe below. Over 5 . 6% m ag az I n e
m subscription conversion for
e Baditi i;rogressi\vecrocer.com th I S b r a n d

Over 14K new subscriptions
across all brands for this
client

omeda.com 11




I
Welcome Wall

WELCOME TO THE
PACKAGING WORLD GCOMMUNITY!

Sign up for access to industry innovations, news and
insights!

Email Address

Country

Select One

Submit

By submitting this form, I consent to PMMI collecting and storing my information
and consent to receive emails as well as sponsored advertisements from PMMI
Media Group. I have read PMMI Mediz Group's privacy policy and I understand
that I can unsubscribe or opt out at any time, and I can reach your Chief Privacy

Officer at dataprivacy@pmmi.org with any inquiries around privacy policies or
practices.

@ Omedd omeda.com 12



Targeted Offers Based on
Content Read

9:22

Done @ arkansasbusiness.com aA C,

This client targeted visitors who
have viewed legal content on site
but are not subscribers to the
legal newsletter.

Sign up for weekly legal news in your inbox

?
RESULTS®

@ Omedd omeda.com 13
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Suggested Reading

* Electronics Design Ideas and
Projects - EDN

¢ What does Renesas’ acquisition
of PCB toolmaker Altium mean? -
EDN

* EDN - Voice of the Engineer

« Event: Automotive Tech Forum
(March 27-28)

Don't Miss Out!
@f{rec_link_1_name}@
@{rec_link_2_name}@

Register for our upcoming webinar on Content
Recommendation

@f{rec_link_3_name}@
@{rec_link_4_name}@

@f{rec_link_5_name}@

PETTood

Article Recommendations

Hello, here are some articles you may be interested in:

Pet food, treat industry achieves $64.4 billion in sales
for 2023 | Pet Food Processing

Premium dog treat producer planning $85 million
facility expansion | Pet Food Processing

Nulo unleashes new cold-pressed pet food format |
Pet Food Processing

Recommend links to page visitors based on cohorts created using collaborative or tag-based filtering.

Add sponsored links or special promotions within recommendations.



Content Recommendations - Inline

Scholarships Available Now Unleash The Power Of Green The Cat Powered Bandit m 02
For VIP Access To Luck Intimidator. Are You = S ZEUSE & : )
Landscaping Academy! d out how Sunday Lawn C Intimidated? R i

t

Our Editor Recommends...
Tarf

Our Editor Recommends...

Designing A Colorful Landscape Despite A
Blend Of Shade And Sun - Turf

Designing A Colorful Landscape Despite A
Blend Of Shade And Sun - Turf

Turf April 2024 Issue

Get Equipped: Design-Build Equipment

Turf April 2024 Issue

& 4
=

P

Inerivatian —_—

" iy ;t.‘ ] = ge
[VIDEO] Dickies®: Discover [VIDEQ] Adapt. Innovate. Grow. | )e =10 ‘ (o H - H & H iom
Workwear That's Anything But Husqvarna for Professionals. Slgn’ SR Get EqU|pped' DeSIgn Bu“d Equ.p ent
Uniform y i reise

Get Equipped: Design-Build

m Equipment

Get Equipped [N

Looks more native to the website.
Can embed links to promote your
own or sponsored content.
Over 332K impressions in first 9
months.

> omeda
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REMEMBER US?

Enjoy $10 OfF Your Next
Order With Code

WELCOMEBACK

You recently downloaded something from Interweave (a cool jewelry project,
perhaps?), and we forgot to stay in touch—oops!
Fortunately, we found each other again, and we're offering you a special reason
to add us to your address book: $10 off anything in our shop with code
WELCOMEBACK.

SAVE $10 NOW

(©) omeda

STORMWATER
SOLUTIONS.

Welcome to our new
website!

We're excited to announce that we've
moved to a new domain name,
stormwater.com.

All of your favorite content is still here,
just under just a different URL.

Thank you for being a valued reader!

omeda.com

17



TOP WOMEN
INMARKETING

AWARDS

Entry Deadline
MARCH 15, 2024

NTERNO

(©) omeda

Are you the next Chicken Marketer of the Year?

We are looking for the company with the most creative and

innovative marketing campaign promoting chicken consumption.

Apply now for the Chicken Marketer of the Year Award.

Deadline to submit: May 1, 2024

See if you have what it takes >

L ocalGetaways
{ &

ENTER FOR A CHANCE me N

- $150 AMAZON CEﬂTIFlCATE

Help shape future content'by tellmg us your favorite
destinations and topics of local interest.
~Wine Country, Tahoe Santa Barbara, Carmel, H
¥ Blng biking, water sports, golf’

omeda.com 18



Is Petfood Forum the right
event for you? Take the quiz to
find out!

Get started >>

Take the Petfood Forum Quiz

Is Petfood Forum the event for you? Take this short quiz and receive personalized recor
to get the most value out of attending Petfood Forum 2021! Perfect for sharing with coll
your boss as justification to attend pet food's event of the year,

Is Petfood Forum Right for You?

dations on how

gues or sending to

If you're undecided about attending Petfood Forum, what's keeping you from making

a decision? Choose all that apply.
‘ Travel restrictions/l| am outside the U.S.
’ General concerns about travel/COVID-19

‘ Concerns about cost

L I'm not sure the conference offers enough value for my time

‘ I am considering other industry events instead

See Why Petfood Forum is Right
for You

Be a part of the next edition of the global pet food
industry’s most valuable conference and exhibition!

Learn More About Petfood Forum Today!

Sessions You Can‘t AHord to Miss

2 the concurrent being beld
or avadahble thn © on-demand program start
work in pet fo th here that

Sustainability in Pet Food

p m. = Partnering vath consume meet your susts

Gray, Upcycled Food Assocation, an

ernative pet food proteing
, Nutreco NuFrontiers
- Black ¢ fiy larvae: Results
feeding trial in dogs — B¢
210-4:15 p.m, - New ingred




Progressive Profiling

Pop-up 1

JURCES

Whatis your firm's primary Precision

i ?
Which category best describes your job Farming business activity? (select only

title?

one)

Retail deaker of tractors, img
Fracision Farming Speacialist refatad machinery for the fanm
Precision Farming Manager Seed, fertilizer or chemical retailer (private or
coop)
Corporate Management

Custom applicatiorn

Sales & Marketing Instaliation andier
F"'-I"'"-'- C,,—.-—_-i,— Data manaoement only
al o 2 E u
Oiher (Please Specify Farm aquipment manufactuner

ther (please spec f

SUBMIT SUBMIT

Ry
@) Omedd omeda.com




Customer Surveys & Feedback

So sorry to see you to leave )

(©) omeda

Rate this article

Please rate the delivered content, it helps us match you with the right writers.

Smartindustry

MANUFACTURING IT, OT & THE DIGITAL FUTURE

EHS Today is conducting a short survey to better

EHS Today's Safety Technology
Survey

We would like to invite you to participate in a research study about events and information
resources for professionals such as yourself.

This online survey takes about 20 minutes to complete. To take the survey, please click the link
below.

Click to take the survey!

As a token of our appreciation, you can enter a drawing to win one of two $100 Visa gift
cards!

We respect your privacy, thus, the answers you provide in this survey are strictly confidential,
used only in combination with all others for percents and averages. You will not receive any
communications concerning your answers to this study.

Thank you for your time and input.

understand your thoughts about safety technology
in the workplace. We would greatly appreciate your _

opinions!

TELL US NOW!
omeda.com 21




COMMERCIAL
BAKING

TTW Foaet Fpoguarns Covage
AN wan ENERGE STAR swand

BRIDGETOWN

NATURAL FOODS

Hi, reader!

You're seeing this message because your email in our database
has been flagged as invalid or having a bad domain. Please
update your information via the button below so you can continue
to receive curated information from Commercial Baking. Thank
you!

Update Your Preferences

First Name and welcome back!

Need help navigating the T&D World site?

If so, use the handy links below to browse our latest resources.
: your newsletter subscription
ut our library of webcasts

your profile for a better user experience

Make sure to whitelist these domains to get the latest updates in your
inbox:

endeavor-email.com

news.endeavorbzb.com
news.tdwaorld.com

Unlock the Q3 Email Engagement
Report




Engagement clusters based
on amount and timing of
web and email activity

|dentify at risk, consistently
engaged and recently
engaged

Target recently engaged
users with a special offer
based on content viewed

|dentify at-risk users to try to
win them back or limit email
received




Goal

Target audience in social

and ad platforms with

product offerings based on

content browsed on the

website.

Facebook Ad Manager

f

Facebook Events Manager

/,

r

Google Ad Manager

AdRolL>

AdRoll>

Event Based Audiences




Monetize
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Sponsored Meters

This FREE article is brought to
you by Omeda.

~ omeda



Monetize Personalizations

cremica W Display advertiser messages
e, VAL via modals on your websites as
premium placement

Farm Equipment’s Best of the Web:
Week of April 29, 2022

Frm EQupment ediors encoumar & varaty of
Lt

Choose display frequency and
S targeted segment

Worried About Impact of CNH/UAW
Negotiations
1 you're a mon- John Deere ag equipment dealer lociing for an AgriSync Arecect mavey from Farmm Equpment fousd ot

. 'S 635 0f wurveynd deakers ndated ey were
replacement, you're not akme. John Deere acguured the customer service platform womed sbout the

llnu:osgzmlnhlemulndundn:c{hﬂtan)mwmumnmnommmvme n«f:l%:b:h dastly c; sty g Price point Varied based On
s o average website impressions

Verge Ag

The $7 5 miken fonding tound led by Yamaa
MR Vrtares %50 Aciadid ParTCigaton bom
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DO ENLY] cod™ Bk
\-/_) ‘() "y -r’ —l/./ " .t"J):'nlr.‘ir_v‘;ﬂ‘ln-;.;\ : " ] ‘
3M | EERenene  E

MAGAZINE .

nstallation Training

R e You might also like these articles of
2 e interest

Fl LM s E @@ ALL Join Us on. Social .'\V'lcdiaa. -
m len ' .

n on How to State IR
Featured Content  Recent Articles C

Making Film with Maxpro

(Tfr Makigg/Hila withiiaxpro

4 'u'\'l"‘"f)w Flim Magazl
FIlM o Mr. Tint Asks Cowrt to
A Vindow Film Mage
WII“ ’ " » “ V‘l\
MAHPH“ 1‘4 A WF Latest Issue
Back Issues

Digital Archives
Watch on (3 Youlube lV’NDOlV F”. "1 o PPF

ki,

Sponsored by




Cross-Sell/Upsell Offer

Subscribe to FLYING
Magazine

Start A New Subscription Subscribe | Give A Gift

SELECT COUNTRY & TERM SELECT DESIRED FORMAT

a Canads Intl Dagital Print & Digital

®1 Year FLYING Magazine Print & Digital © 545,00

& Digital * $79.00

o) omeda

Magan

TRAINING

Improve Your Skills
Convenlent | Affordable Comprehensive

ranng pa

Keep your knowiedge current, get naw 1deas, succeed In your career.

Training Videos Conference Resources & Member
@ & Courses @ Recordings e Tip Sheets g Roundwsbies

Existing Customers




PRI R ) 1 1 -

I ‘ l ‘” 'mwl salely or

plex. system coordination and prolection of
e and raliaBe operation

Onsite targeting

ABB

RellaGear™ smart
power distribution

ATt

Electrical & Power Newsletter
Single-pair Ethernet can simplify your data network
femedia.com,

lectrical & Power Newsletter

Electrical and Power

CONSULTING - SPECIFYING

How single-pair Ethernet can simplify your data network

Single-pair Ethernet (SPE) is exactly what
it sounds like, an Ethernet cable that has
one twisted pair of copper conductors
rather than the usual four.

READ ARTICLE

Sponsored email



Paywall

Get access to all our content from any _
device with a subscription. Monetize your content

Subscribe to get
the full story

Allow visitors to read a set

number of articles before they

Subscribe Now must pay or require a paid

subscription to access any
ORANGE COUNTY BUSINESS JOURNAL

THE COMMUNITY OF BUSINESS™

content

~ omeda



Content Channel Campaigns

RENTSCHLER ATMP:
ADVANCE YOUR CELL
AND GENE THERAPY

Content channels are an
e Laresr B exclusive, competitor-free

contextual targeting opportunity

that positions the sponsor as a

leading authority on a selected
topic alongside the client’s

topically relevant content.

omeda.com 32



Thank you.

Watch previously-recorded
webinars and sign up for
upcoming webinars in the
Resource section at
Omeda.com.

(©) omeda



https://www.omeda.com/resources/webinars/
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