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Roll out an integrated sponsored Content Channel

campaign that would drive revenue and rebooking



Content Channel Campaigns
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Prelude Ad:
The prelude ad is sticky at the
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ADVANCE YOUR CELL
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top of the content channel
page and holds for 3 seconds.

Content Channels
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The Result

Brand Dominance

©
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Client gets 100% share of
voice across an industry
trend or topic

Contextual Positioning

Aligns client brand with a
relevant topic on a trusted
brand site

Nurturing

Providing content to
prospect that moves them
through buying stages



COMMON ADD ONS:

Target emails & Newsletter placements

. ; EMERGING BIO-
Upsells due to the continued FIERCE PHARMA SARTORILS

success of these targeted email

sends. q/
How Working with a Consultant Can Help Your Blotech “
ey I
Special Edition newsletters aion Com ey Seeci cut poteadil prabiums, conficts and deltys. Acease

What will it take to realize the promise

Catalent and potential of immune cell therapies?

spin off our successful content
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channel topics. SPECIAL ISSUE

Editas teases tiny sickle cell sample in effort 10 climb back into gene

Emerging Biopharma grew to editing's upper echeion
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and sustained 10k subscribers. Bighat, cheny-picking opportunities smid stormy market, pene pact

with Merck & Co
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Leveraging Omeda data for success

LS-3P-2022Q4-Emerging Bio [ ] [& Nth Groups:
Query on article tag visits E e R v coen
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By identitying these readers,

Olytics URL:

we were a b | e _tO sen d ta rg eted hrtps//fwww fierceblotech.comikeyword/emerg

ine-biopharma
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€Mma I |S . Action Count: Any
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Action Count As Y

Available for LS = LS-38-Available for 3rd Party TARGETING ONLY
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Leveraging Omeda data for success

Report: Deployment Delivery

Track 1D Database Deployment Name Deploy Date\Time (EDT)

Strong Engagement with high

Questex Media Central

QTXCD220913065 Database

LS-NL-FierceEmergingBiopharma-09142022 09/14/2022 09:00 AM

Opens and Clicks.

View Deployment Details View Deployment Content Deployment Graphs

PrOViding Stronger syccess View Open Click Analysis Opens by Client and Device Demographic Breakdown

and fostering an easy renewal

. Delivery Categories Recipients Response Categories Unique % Deliv
conversation. |

Original List Quantity 10,270 Opens §,927 48.38%

Filtered (prior to send) | Clicks 697 4%
4

4%

Suppressed | olytics Clicks 686
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Sharing our Success!

Product Quantity Service Start Date T v | Service End Date

2022 0/2022
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Key Successes!
Customers that include
content channels within their
package generate over $5.7
million in revenue for
Questex, and typically have a

higher overall spend YOY.




Sharing our Success!

53% rebooking rate with customers

+$800k in revenue (customers with a content channel) since 2020

Fiometrics
In Telecom:

Improving Customer Authenticatic
and Fraud Prevention

WRITTEN CONTENT WEBINARS SURVEYS CUSTOM RESOURCE
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Integrated Content Campaigns

+ Email & Newsletter Add Ons

+ Other Add Ons (Content Programs, Webinars, Etc)

= over $5.7 million in revenue in 2022, high rebooking rates,

and higher value buys in renewal program.

Success Recipe:
1. Key branding - Positioning sponsor as a trusted brand
2. Emails & Newsletters - high engagement due to brand
recognition and targeting

3. Leveraging success & upselling into lead-gen programs



