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Messaging plan for Profile matches



The Voyage 



The Results

Total webcast 
registrations 

increased by 155 –
a 16% lift.



The Results

Total webcast 
registrations 

increased by 155 –
a 16% lift.

On-demand views 
increased by 54% and 

“Recommended” 
webcasts received 50 

combined registrations 
and on-demand views.



The Results

Total webcast 
registrations 

increased by 155 –
a 16% lift.

Post-event satisfaction 
data was collected from 

over 75 respondents, and 
the overwhelmingly 

positive data was shared 
with the sponsors.
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increased by 54% and 

“Recommended” 
webcasts received 50 

combined registrations 
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