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Overview Challenges
Goal

Changes
Results
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Driving customer
engagement and
enhancing user
experience with a
community mindset

This will (and has)
revolutionized how

customers interact with our
brand.

(©) omeda



What was the challenge?
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Silo Troubles



Silos lead to...

* Duplication of Efforts

- Extra Transactional Emails

« Forcing Readers to Choose Each Separately
« Taking Focus Away from Content

@ Omedd omeda.com 7



Challenge: Solving Visitor Interactions

Understanding Visitor Implementing Cross Enhancing the User
Behavior Patterns Product Strategies Journey
* ldentify how and - Encourage visitors to - Create seamless
where visitors engage explore multiple paths for visitors to
with content to products for a whole discover and engage
optimize audience brand experience. more.

development efforts.

@ Omedd omeda.com 8



What was our goal?
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What did we want to
achieve?

* Active sign-ups across
products

« Deeper engagement
« Create a sense of community
« Showcase our value

* Break the attachment to the
magazine

@ Omedq omeda.com 10




What did we change?

©@omeda o com 11



Forms

Enhanced user-friendly forms
encourage multiple product engagement
and a simplified information capture
process.

“Thank you” emails

Welcome emails were implemented to
showcase the brand and the ways to
engage with it. They foster a connection
with new users and welcome them to a
community instead of a product.

Marketing

Marketing messages were updated to
match the whole brand and community
perspectives. We are more intentional
about where we are driving new and
renewal efforts.

>) omeda

omeda.com 12




From
Subscribers to
Community
Members

Transforming the language
we used to turn our users
Into engaged participants
for interactive and valuable
content experiences.

(©) omeda



RESTORATION
Gain & s to Restorat|
r I I I library of over 6,800 ar
State of the Industry a

REMEDIATION

ster, for FREE, to gain on & remediation industry
First Name What is your primary business?

b e I O I e Last Name What is your primary job function|

PRODUCT FOCUSED ! ; HAD to SELECT
HEADERS AND TEXT s Aaares ' “HOST” PRODUCT

smishn@bnpmedia.com
Already have an|
Password Back to Home|

vP vord

By clicking ‘submit’, you acknowledge that you have read BNP Media's Privacy Policy, agree to its terms,
use your information consistent with the Privacy Policy. To read our Privacy Policy, please click here.

RESTORATION

RESTORATION ﬂqugwmm:

REMEDIATION eNewsletters

Restoration & Remedistion is the s ¢ wer REMEDIATION
professionals 1o reach their f

ion, moid remediation, contents restoration, CAtasrophe restor
tegal issues, and much more. Distributed monthly. B&ad 8 sample har

the Restoration & Remediation eMsgazine for FREE! (debvered via & SELECT YOUR NEWSLETTERS:

Vou‘rAlnTorma'noﬂ IVI U LT I P L E F O R M S ?‘ign Up for R&)‘ieNewsl-euer!
TO DRIVE PRODUCT
SIGN UPS o

Email Address *

Company Nams

Country

Phone Numbes
ur primary business?

What is your primary job function?

h of the following is your firm involved in?

0) omeda



eNewsletter | Website | eMagazine

The FORM after me T T

Get the restoration industry news and information you need to be successful.

Be empowered with R&R's coverage on important topics such as water damage restoration. fire damage

* One Form to Rule them ALL i et o e e
« One — Not Multiple Forms
« User Friendly m— i i o

Sefect

« Tells the Visitor “WHY” R
«  Encourages Multiple Sign-Ups N
* Pre-Checked eNews

Sele Ore v
eNewsletters & eMagazine

B Sign Up for Restoration 8 Remedistion! (Weeky) iInfarmanon 1o srofeisonas working 0 S5255er /e3300a10n 3nd remedaton

P
\ 8 Sign Up for Business News You Can Use! (Mostly) Enrch pour resteration mmediation and chanog Setomtt racton and mote

LG L]

:

1 Subscribe to the R on & R di eMagazine ! (ionmy

Website Registration (Recommended!)

. Register for randrmagonline.com! (Recommended)
A welsls MHGEMINOA & CSMMendas 12 MY CONtett 0 the 326 Yoo wil D4 reSvecied 10 confrm poor emai 3nd anter 3 pasywend

By dlicking ‘subhmit’. you ack viedge that you have read ENP Media's Privacy Policy, agree 1o its terms, and consent to aliow BNP Media to
wse your indormation consistent with the Frivacy Polcy. To read our Privacy Policy. please glick here

et —
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“Than k you e Thank you for signing up for
emails before .

Our weekly eNewsletter contains the latest n in the environmental health and

safety field, U.S. and global EHS news, res: achievements, investigations

E M A I L S F O R surveys; and personal health
E V E R Y P R O D U C T Get the most out of your sign-up

NO SENSE OF

COMMUNITY

#1 Ensure Prompt Delivery:
Pleas "
sender list.

#2 Create Your Online Account:
It's quick and free and ensul you can read all our
n letter content! Register Now!

Industrial Satety & Hygiens Nows

Industrial Safety & Hygiene News.

NEWS ToPICS PODCAST EVENTS eMAGAZINE

TOO MUCH
COMMUNICATION

For registering at www.ishn.com

ISHN covers workplace safety. including OSHA regulations, technology. PPE, health, and
features exclusive expert columnists and the latest product news — everything you need to
stay safe and informed

You now have full access to the /SHN website. Visit wy to sign in and see
the latest industry news, article, podcasts and more!
Want more industrial safety and hygiene content? You're in controll Whether you
nt to receive all of the content /SHN has to offer, or you want to limit wh:
ive to specific content - you can manage your email preferencs

Get the most out of your subscrip

~

#1 Ensure Prompt Delivery

oONmOa
Want More?

#2 Create Your Online Account

com to your safe senderlist  It's quick and ensures access to archi
:ach month for the latest issue. and all of our exclusive website conts

0) omeda



“Thank you” email
after

«  Community Vibe
- Direct Message

- Encourages MORE
Engagement with Social and
Evergreen Articles

*  One Email — Not Multiple

(©) omeda

WELCOME

Thank you for joining the Restorstion & Remedistion community

We're s0 happy you are here.

To ensure you never miss an update,
Bdd our domain 0 your safe sender list
Senaws-dnp com

Reatoration and Remecndon's eNewnietters are
dasgrad to Selver the eyt aducanonyl mdesiry
Pl 10 #NNCH BUness 32 a8 levely Be eyt
news & eAormanos i the safety fels covengy
IGh-NAZAIS worksons in masyufpctuneg,
congneton, hedith facises. of and gas. 300
MOECR INSUSIAE. \Weitome 10 the Festontion
and Ramasianca Tamiy, you will 26 Paanng from
US agaNn s00n.

ODDO

omeda.com
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The marketin
before

0) omeda

FORGE provides news and information on
the global forging industry. We focus on forging
industry news, the forging process, forging products
and the business and technology of forging.

PRODUCT SPECIFIC Tris moribly eNewsleter Highighs th atest, : : MULTIPLE EFFORTS

industry.

(LIMITED PRODUCT
OVERLAP)

R.mGE . EMAIL PREFE.RET;ICE CENTER

Beverage Industry’s website
is the go-to, trusted source
for beverage marketplace
professionals.

Register for FREE to gain access to exclusive beverage
industry content only found on our website!

M U LT I P L E F O R M S :::Zp-iax on the latest news and information impacting the North
TO USE

rketplace.

ovations in the beverage

Take a closer look at what makes the beverage

You’re In Control! ' ¢
EMAIL PREFERENCE CENTER marketplace world tick. Get instant access!



The marketing

Focuses on joining Get free access to ;"' (‘
iInstead of subscribing A |
Building Enclosure!
3 ' Links to brand form A :
DON'T FALL BEHIND! TS [RHETEERRS (e
RECEIVE THE LATEST | : ‘
INDUSTRY UPDATES ‘ I  Short message that community to receive
" A highlights content unlimited access to the

Join our brand community for exclusive content > focus

LATEST INFORMATION in
Marketing extended ! the building and
to social, website and | construction industry.

SIGN UP NOW!

personalizations

(©) omeda



The Results

©@omeda o com 20



Results

98-100% E-News 70% E-Magazine 66% Website
Signing up for more than High sign-ups for E- A percentage of users
one e-News Magazine content are already signed-up

@ Omedd omeda.com 21
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Increased conversion rates

comparison

A/B tested emails led to 110% more
conversions.

Consistent list size and

' markup

Same parameters ensured accurate data
for analysis.

Implications for marketing
strategies

Understanding data can optimize future
email campaigns.

Comparing two
email sends
(prior to changes
and post
changes)



Conclusion

User Engagement

Embracing
D fosters lasting
Multiple Sign-Ups user relationships
and growth.
Transitioning to a G
community-focused _
approach Strong Connections

@ Omedd omeda.com 23




Q&A

Ny
CO) Omedq omeda.com 24



Thank you.

Watch previously-
recorded webinars and
sign up for upcoming
webinars at Omeda.com.

(©) omeda



https://www.omeda.com/resources/webinars/
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