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Panel Q&A



BNP
Using CredSpark and Omeda’s Personalization tool to increase onsite 
newsletter sign-ups and paid subscriptions. 
Multi-select CredSpark forms are utilized for unknown desktop site users



BNP
Dragon forms for mobile users and displayed onsite as constant box personalization presentations.



BNP
Known users who have existing products are targeted with embedded Credspark forms based on 

content topics with more relevant messaging and creative in conjunction with eNews odyssey voyages 

that target known site users through email efforts



BNP - Results

CredSpark 
eNews Sign 
Ups 1,506

7 Paid Subs

Dragon 
eNews Sign 

Ups 
18,694

Odyssey 
eNews 

Voyage Sign 
Ups 11,204 

31,404 Total eNews Product Opt-in’s



WATT – News Quizzes

Targeting  anonymous 
site visitors to increase 
newsletter sign-ups.

Also placing in 
newsletters to increase 
engagement – more 
clicks!



WATT – News Quizzes

3 active 
quizzes 

running as 
of 

November 
1st

Conversion 
Rates:
• 5%
• 7%
• 43%

56 
newsletter 

sign-ups 



Questex
Using Credspark and personalizations to fill data gaps for job 
function and company type fields. 



Questex
Within personalization, visitors are not asked to identify themselves, 
so Audience Builder is used to create target segments of those who 
are known with Olytics data and are missing the job function or 
company type data.



Questex 

14% 
Conversion 

Rate
Smaller/niche 

brands are seeing 
conversion rates 
averaging 41%!

Collecting this data and filling in these gaps has allowed Questex to 
better target emails, promotions and messages to subscribers.



WATT – Attendee Marketing with Content

Using Credspark and 
personalizations to raise 
awareness and increase 
event registration.



BNP
DuctWord



Wrap-Up



Thank you!


